
Job Profile for the post of Head - External Communications 
(Refer Advt. No. IMU-HQ/R/Contract/2025/07 dated 24.12.2025) 

1. Position Purpose 

i. The Head of External Communications will work at the IMU Headquarters in Chennai and will 

lead IMU’s external relations, public communication, and institutional branding agenda. The 

role requires the candidate to be responsible for enhancing IMU’s national and international 

visibility, strengthening stakeholder engagement, and ensuring consistent, impactful 

messaging aligned with IMU’s strategic goals and India’s maritime vision.  

ii. Under the general guidance of the Vice Chancellor, the candidate shall oversee media relations, 

digital communication, public information outreach, protocol and event communications, 

institutional partnerships, and communication strategy development. The incumbent will serve 

as the University’s primary communication representative and may engage with ministries, 

regulatory bodies, industry partners, and National/ international institutions on behalf of IMU.  

2. Key Functions and Responsibilities 

a. Strategic Communication & Planning 

i. Develop and execute IMU’s external communication strategy, annual work plans, and 

outreach roadmap. 

ii. Contribute to policy reviews, communication audits, and performance reporting. 

iii. Identify cost-effective promotional opportunities aligned with IMU’s academic, research, 

and institutional priorities. 

b. Media Relations & Public Information 

i. Lead media engagement across India and internationally. 

ii. Draft press releases, speeches, statements, talking points, and media briefs for the Vice 

Chancellor and senior leadership. 

iii. Coordinate interviews, press conferences, and media events. 

iv. Monitor media coverage, prepare analysis reports, and advise leadership on communication 

positioning. 

c. External Relations & Institutional Engagement 

i. Strengthen relationships with ministries (MoPSW, MEA, etc.), maritime regulators (DG 

Shipping), industry bodies, global universities, and international maritime organizations. 

ii. Prepare communication materials for high-level visits, MoU signings, and institutional 

collaborations. 

iii. Provide protocol support for delegations, dignitaries, and official visits. 

d. Digital Communications & Publications 

i. Oversee IMU’s digital presence—website, social media, newsletters, and digital campaigns. 

ii. Ensure consistent, high-quality content aligned with IMU’s brand identity and strategic 

priorities. 

iii. Monitor analytics, audience engagement, and online reputation. 

iv. Support development of annual reports, brochures, promotional videos, and institutional 

publications. 

 



 

e. Branding, Promotion & Visibility Building 

i. Drive branding and communication consistency across IMU Headquarters and campuses. 

ii. Oversee development of promotional materials, visual identity guidelines, and stakeholder 

communication kits. 

iii. Manage vendor selection, creative agencies, and communications-related procurement. 

f. Event Communications & Public Engagement 

i. Lead communication planning for national and international conferences, convocations, 

workshops, and government events hosted by IMU. 

ii. Coordinate event messaging, media coverage, sponsorship visibility, and stakeholder 

engagement. 

iii. Support project launches, MoU signings, academic celebrations, and maritime industry 

interactions. 

g. Internal Collaboration & Representation 

i. Liaise with IMU’s Schools, Centres of Excellence, campuses, and administrative divisions to 

ensure unified messaging. 

ii. Represent IMU in forums, media interactions, and joint communication platforms. 

iii. Contribute to innovative communication tools, digital modernization, and university-wide 

communication reforms. 

3. Core Competencies 

a. Professionalism – Demonstrates strong domain knowledge and commitment to high 

communication standards. 

b. Results Orientation – Drives measurable outcomes in visibility, engagement, and 

communication reach. 

c. Communication with Impact – Crafts clear, persuasive messages for diverse audiences. 

d. Stakeholder Orientation – Builds constructive relationships with government, industry, 

academia, and media. 

e. Teamwork – Collaborates effectively across IMU campuses and external entities. 

f. Cultural Sensitivity – Navigates diverse cultural, linguistic, and regional contexts across India. 

g. Integrity & Accountability – Ensures ethical, transparent communication practices. 

h. Innovation & Adaptability – Adopts new communication trends, technologies, and creative 

approaches. 

i. Critical Thinking – Evaluates evidence, identifies opportunities, and supports strategic decision-

making. 


